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ats In A Name? 
Whal s It Name. 
As we Know, the Golf Resort was renamed The must be changed. Additionally, new crests 
Disney Inn last month. You might think are being designed for patches on the 
it's a simple procedure. Just change the blazers of the Front Desk costume. These 
sign out front and hope the employees are just the changes within The Disney Inn 
remember to say "Disney Inn." No problem, itself. What about throughout the property? 
right? . . WRONG... sagen z = ; 
The name change in- The Directory of Ser- 
volves a lot more vices books in each 
than that. All the room, the rate cards 
reservationists at for the property, the 
CRO had to re-learn ne a; Bus Transportation 
their spiel. Fleven ; information sheets, 
traffic directional | tne monorail and 
signs had to be | TheDisney Inn ferry boat spiels, 
changed. The sign at e the WALT DISNEY WORLD 
the entrance has been yon Moun, | telephone direct- 
replaced temporarily | =“ ories, the Traditions 
while Art and Design creates a new logo and Classes at the Disney University all must 
then has the sign produced. Several dozen be changed. All the Marketing information, 
signs inside tne resort with Golf Resort like the Discover Guide, the Vacation 
logos must be redesigned to reflect the Guide, the posters, Channel 5 and Channel 
change. All right, change the signs and 10, any advertising must be changed. We 
that's it, right? . . . WRONG AGAIN. even need to change the name in the 
computer system: No problem, these van all 
All the stationery, both guest and be done by our own employees. We. still 
administrative Stationery, must be don't need to involve anyone else, right? 
changed. Al. of the check-in folders, ...Sorry, wrong again: 
laundry and valet bags and lists, all the 


"Do Not Disturb" 
the room service 
cards, the hostess 
postcards, telephone 


guest comment forms, the 
Signs, the match books, 
menus and pre-order 
cards, the note pads, 
book covers, floor plan maps, rubber 
Stamps, plates on credit card printers, 
valet parking car «ey folders, room charge 
Slips, guest checks, room assignment 
sneets, and housekeeping status reports 


What's in a name? . 


We must notify various government agencies 
tnat license our elevators, restaurants, 
lounges, and our rooms. Even the telephone 
books must be changed. 


So, when you feel like it's hard to 
remember the new name, think of all the 
hard work behind it and do your best to say 
"The Disney Inn." 


. Quite a lot: 




















CALIFORNIA CUISINE??? 


One of the latest trends in the food 
service industry is a move toward a 
fresh approach to food preparation 
known as "California Cuisine." With 
the Disney version of the cuisine 
being introduced in The Garden Gallery 
at The Disney Inn, a definition of 
this new style may be helpful. 


According to Nation's Restaurant News, 
a weekly newspaper of the food service 
industry, California Cuisine by 
definition is difficult to define. It 
involves the unique combination of 
different ethnic foods and styles of 
preparation. For example, pizza 
prepared in a wood-burning oven for 
smokey flavor has become popular in 
New York and California. Pasta 
stuffed with oriental style stir fried 
vegetables is another example of 
unusual combinations. The trend 
includes an emphasis on fresh 
ingredients as well as the unique 
mixture of flavors and ethnic styles. 


Chuck Fischer, Chef de Cuisine for The 
Disney Inn, has tried to incorporate 
these elements in creating a new 
menu. The emphasis is on freshness 
and the unique use of seasonings. The 
following recipe is just one of the 
unique items available in The Garden 
Gallery. 








Garden Patch Potato Salad 


Yield 1 gallon -- enough to serve at a 
party or backyard barbeque. 


8 cups cooked potatoes (diced) 
2 cups chopped zucchini 
1 cup sliced celery 

3/4 cup shredded carrots 
3 tbs. minced onions 

l qt. sour cream 

2 tbs. vinegar 

1 tbs. sugar 

1 tsp. salt 

1 tsp. pepper 

1/2 tsp fresh dill weed 
1/4 tsp. celery seed 

1/4 tsp. fresh basil 


Combine ingredients and chill for 3 
hours, then serve. 
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We recently interviewed Doug Strawn, 
Division Manager of Resort Enter- 
tainment, and Art Bundey, Stage 
Manager, to get a clear picture of the 
unique role that Entertainment plays 
within Resorts. 


Resort Entertainment is divided into 
two areas, Resort Operations and 
Convention Entertainment. The Resort 
operation area fulfills all the daily 
needs of the hotels and Village such 
as the Hoop-Dee-Doo Revue, the 
Riverboat Rascals in the Baton Rouge 
Lounge, the Polynesian Revue, or 
Carlos Ruffino in the Gulf Coast 
Room. Any show or group that is seen 
on a regular basis in the Resort areas 
as well as any special event that 
calls for entertainment 1S 
coordinated by this group. Special 
events include annual happenings like 


the Halloween parade and Nativity in 


the Village or the New Year's Eve 
parties in tne hotels. They also 
include one-time events that need the 
extra pizazz Entertainment can provide 
such as the character participation in 
the grand opening of the Village 
Cnaracter Shop. 


Entertainment works closely with the 
General Managers to determine and 
fulfill tne needs of each property. 
Whether the General Manager suggests a 
need for entertainment support, or 
Resort Entertainment management points 
out a potential need for support, the 
goal is to provide tne finest guest 
experience possible. 


Entertainment also supports Convention 
Sales by making live entertainment 
available to our convention guests. 


When Convention Sales receives a 


request for an entertainment package, 


they submit the needs to Entertain- 


ment. Once the package is agreed 
upon, Entertainment borrows talent 
primarily from the Parks to put 
together the event requested. These 
events range from Character "meet and 

reet" sessions to recreating Main 

treet in the Ballroom of the Americas 
complete with two parades. Surpris- 
ingly, 86% of the convention activity 
is performed to audiences of 300 
guests or less. 


What's coming up in the future? Plans 
are in progress to create a new show 
at Pioneer Hall in Fort Wilderness. 
Scheduled to begin in mid March, this 
will be a live breakfast show. The 
concept is to provide a lively way for 
the Fort Wilderness guests to start 
the day. The show will no doubt 
feature lots of music and audience 
participation. 


Overall, we cannot accurately assess 
the impact of Entertainment in the 
Resort areas. Whether it serves as a 
destination, as with local residents 
who come to our lounges to enjoy the 
talent provided, or as an amenity such 
as background enhancement to an 
already enjoyable experience, 
Entertainment Strives to provide 
another dimension to the total guest 
experience. 


This is a publication of Resort Administration. Special thanks to 
Resort Training, Photography, and the WALT DISNEY WORLD Print Shop. 
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Quousexeerer FINDS A Bunde 


Dee Young, Housekeeping hostess in the 
Contemporary Resort, was walking down 
the hall on the evening of January 14 
when she picked up what she thought to 
be some discarded paper. As she 
started to throw it away, she realized 
it felt unusual and looked at the 
"trash" to discover that it was 
actually nine one-hundred dollar bills 
and three ten-dollar bills rolled up 
together. 


"I didn't know whose it was, there was 
no name on it," Dee said, so she 
turned it in to the Front Desk. Three 
hours later, the guests realized they 
had lost -their money and called the 
Front Desk. 


They were ecstatic at having recovered 
their money. The guest, an elderly 
man, had dropped the money while 
putting it in his pocket. 


"I just think word of mouth is the 
best kind of advertising. I hope they 
go back home and tell people they lost 
that much money with no name on it and 
had it returned. Housekeepers, in 
general, don't always have the best 
reputation for being honest, I'm just 
glad they know that the housekeepers 
here at WALT DISNEY WORLD are honest." 


Dee's actions and thoughts are highly 
commendable. We thank Dee for her 
honesty and congratulate Housekeeping. 
on their excellent staff. 


# 











THE BUSINESS OF OUR BUSINESS IS PLEASING GUESTS! 


The outstanding, pleasant way we handle 
Our guests is one of the most . frequent 
positive comments we hear from our 
visitors. Our reputation for smiling, 
Outgoing employees is well known. We have 
worked very hard to achieve the image of 
handling our guests as individuals. 


Because of our reputation for excellence, 
Our guests arrive witn very hign expecta- 
tions. This puts pressure on each of us 
to maintain the high standard of courtesy 
for which we are Known. Behavior which is 
accepted or even expected from the clerxs 
in their local stores or telephone opera- 
tors in hometown switchboards are per- 
ceived by our guests as glaring problems. 


Remember to be alert for opportunities to 


give personal attention to our guests. 
These personal experiences will usually 
make the most lasting impression. When 


you see a confused guest, offer assistance 
before he asks for help. When you see a 
guest taking a group picture, offer to 
take the picture for him so he can be in 
it. Even making eye contact and acknowl- 
edging the next guest in line while 
completing a transaction lets him know 
that you realize he is waiting. 


We are people specialists presenting a 
very special show. Your ability to handle 
Our guests is your most important asset. 


Use terms like "please" and "thank 
you." When these words are pleas- 
antly spoken, they will stimulate 


guest cooperation and good feeling. 


Accept our guests as they are, not as 
you might prefer them to be. 


Use a pleasant tone of voice, 
especially when you are raising your 
voice in an effort to be heard. 


Give individual attention to the 
guest; take time to listen to his/her 
question or problem and to see that a 
proper answer or explanation is 
offered. 


Brus up on your sense of humor. 
Look for the funny side of the 
situation. It takes less effort to 


smile tnan to frown, and it will make 
both the guest and you feel better. 


Most of all, 
needs. 


be sensitive to our guests’ 
Treat them the way you would like 





to be treated. Not only will this make 
their stay more pleasant, but will make 
your day more enjoyable too. 
Compliments 

Fort Wilderness Resort: 

Cleanliness, transportation and 


convenience are fantastic. 
best run park in the country." 


Probably the 


Michael Gold Family 
Alliance, Ohio 


Polynesian Village Resort: 
"You have a unique resort in every way. 
All of the staff was extremely courteous 
and friendly." 

Michael Rudman 

Syosset, New York 


WALT DISNEY WORLD Resort Villas: 


This was probably the best vacation I 
have ever had. My family enjoyed 
tnemselves immensely and we intend to 
return." 


Wayne Finley 
Cary, North Carolina 


The Disney Inn: 
"We enjoyed our stay. Keep up the 
excellent quality in Resort living.. 
Thanks." 

Charles Hadley 


Cnarlotte, Michigan 


Contemporary Resort: 

Everyone in my party had an excellent 
time. Staying at your Resort is the only 
way to see WALT DISNEY WORLD. Hope to be 
back soon." 

Susan Ford 


Middletown, Rhode Island 
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Perfect Allendance 








ANNIE BATTLE (3 yrs.) 





ALVIN "AJ" BARTO (3 yrs.) 





DINO LANATTI (3 yrs.) 


pas 





L-P HIRAM SIZEMORE (3 yrs.), BILL MILES (5 
yrs.), CHARLES WATSON {3 yrs.), TOM 
RODGERS (5 yrs.), GLORIA RIFFEL (3 yrs.), 
PATSY MORGANELLI (3 yrs.), RALPH ZABRISKIE 
(5 yrs.), KEITH MARTEN (3 yrs.) 


We Salute..... 


BILL BAYKO (3 yrs.), RICHARD BERRY (3 
yes.) SCOTT GALLE (3° yrs.) PORES LERFEL 
(3. yrs. Je FELIX TERRA 15. yéS:),. BRUNO 
IZQUIERDO (5 yrs.), MARJORY PRICE (5 yrs.) 

whose photographs were unavailable for 
publication. Congratulations to all of 


you. 


RESORT NEWS IN BRIEF 


Fort Wilderness: The Davy 
Arcade is moving out of its present 
location within Pioneer Hall to a new 
addition of the same building. 


Crockett 


The old arcade area of Pioneer Hall is now 
being changed into a Fort Wilderness 
saloon. Tnis rustic saloon will offer our 
Fort Wilderness guests a complete cocktail 
lounge as well as packaged liquor sales. 


Chris ¡fichielssen appears five nights per 
week in the Trail's End Buffeteria and 
Pizza Parlour from 6:45 p.m. to 11:30 p.m. 
He entertains the guests with his blend of 
comedy and banjo and guitar playing. 


The Fort Wilderness Lodge opened in late 
December and is in full operation. The 
Reception Qutpost, which formerly served 
the entire campground, is being used 
primarily for our campsite guests. The 
addition of the Lodge has proven to be a 
great convenience to our Trailer Home 
guests. It also houses a Guest Services 
area which eliminates the long trek to 
Pioneer Hall at the opposite end of the 
Campground for ticket purchases. 


Discovery Island: Discovery Island was 
recently presented with a pair of rare 
ISLE OF PINES AMAZON PARROTS. No other zoo 
in the United States has this species. 
This beautiful sub-species of tne Cuban 
Amazon Parrot became extinct in the wild 
in tne early sixties due to deforestation 
of its native Isle of Pines. Discovery 
Island's Isle of Pines were bred in cap- 
tivity this year and presented to the 
Island by Ramon Noegel, a renowned breeder 
of rare Amazon parrots. 





WALT DISNEY WORLD Village: The 


Contemporary Resort: The designs are 
being finalized for two metal sculptures. 


One will be located outside the glass 
hallway off the Worth Annex Lobby. It is 
a modern version of MICKEY MOUSE sitting 
on the contoured shape of a Mouseketeer 
hat. The sculpture stands 5 feet tall. 


The other will be located by the entrance 
to the Worth Annex off the Fiesta Fun 
Center. It is a stylized "Alice in Won- 
derland" obelisk. The story of the movie 
will unfold as you eye the sculpture from 
top to bottom. Many of your favorite 
Wonderland characters will be silnouetted 
in the slender 15 foot work. 


WALT 
DISNEY WORLD Shopping Village celebrates 
its llth anniversary on March 21, 1986. 
HAPPY ANNIVERSARY, VILLAGE. And a special 
congratulations to all of you who have deen 
WALT DISNEY WORLD Village cast members for 
the past 11 years. 


Tne Village celebrates tne grand opening 
of its newest shop, ARTESPANA, on March 


7, 8, :and 9, 
Artespana, wnicn is an Arribas Brothers 
Shop, is a fabulous array of handcrafted 


gifts and decorative articles from the 
most prestigious artisans and designers in 
Spain. 


The original Arribas Brothers Snop will be 
expanded to include crystal arts, glass 
and crystal decorative items. 


Various craftsmen will be 
their creativity daily. 


demonstrating 


The next time you are visiting the 
Village, why not stroll down “Artisan 
Street" and view the distinctive themed 
areas. 


FUTURE PROPERTIES 


The working name for the next addition to 
our Resort family, formerly known as tne 
Grand Floridian, is the Grand Floridian 
Beach Resort. 90% of the drawings are 
complete and construction is scheduled to 
begin this June. 
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